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But the Caesars Entertainment Corp.-owned property faces competition from other
well-established companies such as Boyd Gaming Corp. and Station Casinos Inc. for a piece of
the lucrative locals gaming market.

The locals market earned $1.81 billion by the end of October 2010, down 4.5 percent
year-to-date from $1.89 billion in total gaming revenue

   in 2009, figures released by the Nevada Gaming Commission show.

"The Las Vegas locals are who keep this city functioning as the entertainment capital of the
world," said Solomon, who added that the hotel's off-Strip address was a convenient location for
locals.

Maybe so, but how will the discounts affect the company's bottom line? For the third quarter of
2010, Caesars, formerly known as Harrah's Entertainment Inc., lost $164.8 million. That was,
however, a dramatic turnaround from the $1.7 billion loss in the third quarter of 2009.

"Everyone is looking for a good deal, especially in this economy," Caesars spokeswoman
Brandy Bell said. "We decided to give an extra benefit to locals. With the Rio just off the Strip
we get a lot of tourists, but we appreciate locals."

Locals who sign up for a Caesars Entertainment Total Rewards card will be reimbursed up to
$100 during an hour of slot play or table games, Bell said.

Other discounts geared toward locals include 50 percent off at the hotel's buffet, 25 percent off
at restaurants, 20 percent off at the hotel's salon and ticket deals to the Rio's Penn & Teller and
Chippendales shows.

Bell declined to release visitor figures for the Rio, but said that out of the company's 10 Las
Vegas properties, the Rio ranked highest in regular visits by locals.
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"To me it seems like they are not getting the visitor volume they want," said David G. Schwartz,
director of the Center for Gaming Research at the University of Nevada, Las Vegas. "It's basic
economics. ... Make sure demand catches up with supply."

He said most people don't realize that Caesars is already a local and regional operator,
especially in Louisiana and New Jersey.

Contact reporter Chris Sieroty at  csieroty@reviewjournal.com or 702-477-3893.
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